FASHION

NETWORK —

Plein Sport opens its first U.S. store in Soho

Doing things in a small way is not in Philipp Plein's nature. Thus, when the founder and

creative director, who calls Lugano, Cannes, Los Angeles, and New York home, arrived in
Manhattan to celebrate the opening of the first Plein Sport store (2.0 version), he pre-
gamed with a swanky cocktail party at his Upper East Side manse the night before. The
juxtaposition of the uptown and downtown events was a fitting picture for the exuberant
entrepreneur whose brands have been making serious inroads to categories Plein sees
untapped such as highly designed yet moderately priced activewear.
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"If you want to wear fashion brands, you have hundreds of options, but if you want to
meet me at the gym to work out, there are only a few options. So, I must bring a new
option. I am disruptive. I like to disrupt markets; first in watches, now sports which is
my next big thing: to change the environment of active sportswear,” Plein said in a pre-
hionNetwork.c:

party interview with aid,

m. Sounding much like a huckster, he

"Put on your tigers and run to Soho to get your new gear." Tigers are the name of the
collection sneakers, which bear a tiger face inset in the sole. He is also eager to point

out that it's

aveganline.

This isn't the first time Plein delved into activewear. Plein Sport initially launched in
2016 with a price point closer to the Philipp Plein collection. For example, sneakers in
this new line will retail at approximately $150 versus $1000 for main collection kicks.

The new initiative is dubbed "The Re-Evolution' of Plein Sport.

His distribution will also drastically shift. The

ho location is considered a makeshift

location to draw attention to the brand. It was gussied up with clever paint jobs, some

graffiti art, and futuristic portable display fixtures by design.
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"This Soho store is truly a pop-up. We don't have an architect, just clever use of paint,

and we don't want to scare them off beca

1se they think it's too expensive,” he said of

the space geared towards an urban rap hip-hop aesthetic. His continued exploration of
the convergence of tech and fashion is seen on the boxes, which include a rechargeable

screen showing a commercial film and an automated restocking system planned for

future locations. Plein has signed a 10-year lease on the space and predicts he will use it

for a flagship store in the future.

While this location is a marquee spot, the additional Plein Sport stores planned will be
¢ Hills,
Nice, and Poland up next. The

offered in commercial retail space, aka malls. month he will open in Bever]

Madrid, with places such as Rome, Bergamo, Ar

worldwide rollout is 300 locations planned over 36 months.

"We want places with high foot traffi
fex

. Small locations with about 1000 to 1200 square

and half of that is the stockroom. It will be a tight product edit, with limited SKUs
of unisex styles. We pay less rent in these places, so it's affordable, and we also save on

headcount in a small space,” he continued.

He celebrated the standing-room-only night with a performance by rap hip hop legend
Jadakiss who another guest referred to as a "New York legend'—a moniker Plein is

aiming towards with this latest project.
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Plein Sport to open retail experience pop-up
store in SoHo, New York

By Alissa Schumacher vy f in ® ©

5 hours ago

Luxury sportswear brand, Plein Sport, opened its newest pop-up store in

Soho, New York as part of a global expansion strategy.

The pop-up store revealed its doors on February 9 at Spring Street and will be
open for three months, giving customers plenty of opportunities to visit and
shop. Under the motto ‘Re-EVOLUTION’, the opening event hosted
performance content of the American rapper Jadakiss, high-tech lights, and
networking opportunities for people in the industry.

"Plein Sport will develop a community of people with the same
goal that will become a force of motivation",

commented founder and creative director Philipp Plein.

Plein Sport has become known for its bold and adventurous approach to
fashion, and its pop-up store is no exception. Being known for its attention to
detail, the store’s design reflects this with unique elements and eye-catching
displays like graffiti throughout the space, basketball baskets, and
skateboards as seating areas. As it is supposed to demonstrate the feeling of a
gym environment combined with street-style elements, the store is set to be a
unique shopping experience for fashion enthusiasts, sports fans, and Plein

Sport loyalists.

Located at the heart of Soho, which is perceived as one of the most
fashionable neighborhoods in New York City by many, Plein Sport’s pop-up
store promises to offer visitors an immersive shopping experience and a
chance to get to know the brand in an innovative way. Being surrounded by a
selection of carefully curated shoes and activewear, the store features a bright,
open floor plan and modern fixtures to showcase these products. In addition
to the merchandise, the store also provides personal shopping experiences

and styling assistance with the Plein Sport team.

Philipp Plein created Plein Sport with the vision that activewear is for
everybody and adapted the brand to the values of inclusion and mindfulness
of the industry. “It doesn't matter where the workout is practiced; it is about
being part of a community that embraces the same interests, hobbies, and
passions driven to strengthen inner beauty and personal well-being. T am a
big fan of Plein Sport, not because I created it, but because I love its

meaning", stated Plein.
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Plein Sport Pops Up in NYC, and
Beverly Hills Is Next
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PLEIN SPORT: the new pop-up store
in SoHo

All the innovative and revolutionary spirit of Re-EVOLUTION in a pop-up store that offers a

hyper-connected and highty high-tech panorama

A super dynamic concept

Dynamism and innovative spirit are the pillars of PLEIN SPORT . The brand offers new
opportunities by creating an experiential pop-up store, where customers can enjoy a
different, unusual, hyper-connected and high-tech panorama, which consistently offers high
performance. As Plein himself says, sport is for everyone and creates a community of

people with similar interests, hobbies and passions that bring about well-being.

The values of the brand released by the proposed garments

PLEIN SPORT clothing perfectly expresses and embodies the brand's values, including
individuality, freedom, respect and an inclusive spirit. Plein's culture is made of
authenticity and extreme pleasure, and PLEIN SPORT becomes an inclusive space that
brings together all sportsmen. Plein's iconic design s also used in the making of the pop-
up. Graffiti, iconic elements, an urban and slightly underground atmosphere perfectly
represent the culture of sport, very dear to Plein. PLEIN SPORT is therefore Increasingly
becoming a functional, versatile brand that supports and promotes an active lifestyle and

perfectly combines comfort and great style.
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Alittle face to face with Philipp Plein
‘Why are you 5o attached to Sport? What part of you feels so connected?

“I am always ready to look at the opportunities that the market offers to take advantage of
them, and sport seems to be the biggest opportunity nowadays. Currently, in every sector
the consumer is full of options to choose from: for example, you want (o go to a restaurant
and you can choose from a thousand types of food and types of restaurants, from fast food
10 starred. The sports market is very large in terms of turnover, think of the giant Nike,
which almost monopolizes this sector. In any case, it is proven that the world related to

sport and all the items on offer bring in a lot of money.”
‘Who can wear the items you create and offer?

“Everyone, my offer is a people’s wear , clothes for everyone; an activewear that uses very

innovative and advanced technologies.”
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Plein Sport Pop-Up Celebration at NYFW
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New ;
Generation

Khaite'’s Cate Holstein is in the midst of
major life developments, opening her first
retail store - which will tun:h..r solidify
her as a torchbearer of a new generation
in American fashion — and, on top of it,
getting ready for the birth of her son next
month. For more on Holstein and her
plans for Khaite, see pages 12 and 13.
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First Plein Sport Retail Pop-up
Opens in New York’s SoHo
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Plein Sport Pops Up in NYC, and Beverly Hills Is Next

Stephen Garner

Philipp Plein at the opening of his Plein Sport pop-up in NYC.

On the eve of the official start to New York Fashion Week. Philipp Plein cefebrated the
opening of his first Plein Sport pop-up shop in the U.S. on Thursday night

Located at 119 Spring St. in the SoHo neighborhood of Manhattan, the new store serves
as the physical interpretation of the Plein Sport truck, which officially debuted in June
at Milan Fashion Week Men's.

sin ng, the mobile pop-up has been traveling across Europe to several
cities to bring consumers the full offering of the brand. And now. this store, which
mirrors design elements seen Inside the truck, brings the full range of Plain Sport's
sneaker and sportswear offering - along with its sneaker NFTs and Timex watch
—to astorefront in NYC.

collaborati

Outsid
NYC pop-up.

According to Plein. who spoke to FN in an nterview before the celebration last
night, this opening marks the start of the brand's global expansion. having opened
mora on the w

several stores in Europe w

But, as he also noted, he wasn't planning on launching Plein Sport in the U.S, until 2024,
and the expansion just fell into place, as the Spring St. space was originally meant to
house his main Philipp Plein collection. However. permitting delays caused him to pivot
tothe Plein Sport concept

Regardiess of his intentions, Plein s not stopping his U.S. retail plans. The founder and
creative director added that a Plein Sport pop-up in Beverly Hills will open in “three to
four weeks." as well as a slate of add

tonal European doors.

The aneskes wal insics the new Pein Sport NYC pop-up.
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Asked if we could see the mobile truck concept here in the U.S.. Plein who is self

funding this expansion, said: “Absolutely, 100%. But the time would ni
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Inside the new Plein Sport NYC pop-up.



